
  

  
 

Msinsi Holdings (SOC) Ltd, trading as Msinsi Resorts and Game Reserves, is a wholly-owned 
subsidiary of Umgeni Water mandated to manage water resources around Umgeni Water 
managed / owned dams. The position is based at Msinsi’s Head Office in Hillcrest. 
 
Purpose of the Job: Reporting to the Divisional Head: Corporate Services, the successful 
incumbent will manage the marketing department and provide a comprehensive marketing and 
stakeholder management service to support the achievement of Msinsi’s business strategy and 
to manage its brand including marketing the positioning of the organisation within its industry. 
 

Minimum Qualifications and experience: A recognised Bachelor’s degree in Marketing 
Management or equivalent NQF level qualification. Digital marketing in particular e-commerce 
and web design knowledge is preferable. Five to eight years’ brand management, customer 
liaison and corporate communications experience is essential. Experience in communicating 
with various stakeholders in all levels including both public and private stakeholders is required. 
Experience in dealing and negotiating with senior business, political and community 
representatives is advantageous. Own vehicle and an unendorsed driver’s license is essential.  

 
Key Responsibilities: Develop and implement the Marketing plan; manage the development 
and implementation of the stakeholder management plan; ensure a clear purpose of association 
of all stakeholders by their segmentation. Oversee new product development and conduct 
market research; Initiate and implement interventions to increase/improve Msinsi’s revenue, 
brand awareness, image and loyalty; Perform general functional management and 
administrative activities such as preparing reports, Budget Planning and Control, people 
management, Team Performance; People Development. Manage the customer loyalty 
programme. 
 
Key Knowledge and Skills: Proficiency in verbal and written communication. Knowledge and 
understanding of social media advertising. Demonstrated effectiveness working with all levels of 
employees in the organisation. Expertise in data driven campaign activity as well as database 
management & segmentation. Results-driven with very strong ability to analyse quantitative data 
to determine program effectiveness, ROI, forecasting. Ability to set and control budgets. 
Marketing, research and analytical skills. Brand management and brand development skills. 
Ability to design websites, newsletter templates, advertisements and posters, as well as end-to-
end publication and production process. 
 
Shortlisted applicants may be subjected to competency assessment and/or background 
checks and will be required to produce original certificates. 

 
Employment will be done in accordance with the Msinsi Holdings Employment Policies 
and in the context of Employment Equity. We offer a comprehensive package with a car, 
cell phone, uniform and housing allowances.  
Interested persons are requested to send a motivation letter, detailed CV and copies of 
certificates to email: hr.recruitment@msinsi.co.za or post to Msinsi Holdings (SOC) 
Limited, Private Bag X 1020, Hillcrest, 3650; for the attention Human Resources Manager, 
clearly indicating the position being applied for and reference number. Applications 
without relevant certified copies will not be considered. Enquiries: Happy Ndlovu (031) 
765 7724. Closing date:  15 December 2017 
If you do not receive a reply within four (4) weeks of the closing date, please consider 
your application unsuccessful. 
 

 
 
 
 
 

Marketing and Stakeholder Manager 

(Ref: MH0013/12/17) 
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